MINNESOTA STATE COLLEGES AND LAKE AREA TECHNICAL INSTITUTE

UNIVERSITIES* ND
' ARTICUL‘;E?‘?E;‘ESREEMENT MINNESOTA STATE UNIVERSITY MOORHEAD

*The Board of Trustees of the Minnesota State Colleges and Universities is authorized by Minnesota Statutes, Chapter 136F to
enter into Agreements and has delegnted this authority to colleges and universities.

This Agreement is eritered into between LAKE AREA TECHNICAL INSTITUTE
(hereinafter sending institution), and MINNESOTA STATE UNIVERSITY MOORHEAD {hereinafter
receiving institution). This Agreement and any amendments and supplements, shall be interpreted
pursuant to the laws of the State of Minnesota. :

The sending institution has established a BUSINESS ASSOCIATE MARKETING/
MANAGEMENT AAS (hereinafter sending program), and the receiving institution has established a
PROJECT MANAGEMENT BS (héteinafter receiving program), and will facilitate credit transfer and
provide a smooth transition from one related program to another. It is mutually agreed:

Admission and Graduation Requirements

A. The receiving institution’s admission and Program admission requirements apply to both direct
entry students and to students who transfer under this agreement,
B. Students must fulfill the graduation requirements at both institutions.
C. Students must complete the entire sending program and meet the reéeiving institution’s
admission requirements for the agreement to apply.
Transfer of Credits

A, The recelving institution will accept 60 credits from the sending program. A total of 63 credits

' remain to complete the receiving program. ‘ '

B.  Courses will transfer as described in the attached Program Articulation Table. For system
institutions, once the courses are encoded, they will transfer as described in the Transferology
Audit,

- Implementation and Review

A. The Chief Academic Officers or designees of the parties to this agreement will implement the
terms of this agreement, including identifying and incorporating any changes into subsequent
agreements, assuring compliance with system policy, procedure and guidelines, and conducting
a periodic review of this agreement. ' o '

B. This Articulation Agreement is effective on 06/01/2019 and shall remain in effect until the end
date of 06/01/2024 or for five years, whichever occurs first, unless terminated or amended by
either party with 90 days prior written notice, _

C. The college and university shall work with studerits to resolve the transfer of courses should
changes to either program occur while the agreement is in effect.

D. This Articulation Agreement will be reviewed by both parties beginning 12/01/2023 (within six
months of the end date), ~

E. When a student notifies the receiving institution of their intent to follow this agreement, the
receiving institution will encode course waivers and substitutions. :
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PROGRAM ARTICULATION TABLE

o College (sending) _— Umverslty (recemng)
Institution - - .- Lake Area Technical Institute Minnesota State University Moorhead
‘Prog'ram name qu;ﬂggz;ﬁ;stociate Marketing/ Project Management
: Award Type (e.g., AS) AAS BS
-Credlt Length - |76 120
CIP code (6-dig) | 52.1401 52.0211

' Describe program. ' '
admission ™
--requlrements (if any)

o SR Instructmns -_-fl G
" g qu:red ccurses i bol:h academlc programs SRR RO o ‘ ' ‘
. ‘MnTC goal areas transfer. to’ the reteivi ng- institution accordrngfto theggoal areas deslgnated by the sendmg Instltutlon
o Do not mdlca’ce a gual area fér.ge ral.educatlon colrses’ that re na pa of the MnTC L
F r__nestr:cted‘ Tl : 5

ll:ution course; credil: amaunt may, a2l m less than the sendfng mstltutaon credit
‘ ar’ dits that the reoeiving instlt tion will'ap: ward degree completlon :
il rsity-co ege ourses on the same row:to ensure-accurate. DARS encoding : :
_'oourse- is o bie encoded’ as e_quwafent ; enter Equiv. If: ) eourse isto be accepted by the
nly.fo he ‘urposes of. this agreeme: i ef ub: If dcolirse requirement s.walved: by
s . ity as a MnTc gual afes; restricted

Do 'runlverslty as @ MsUbstii
j Vthe recelving insl:ltutlon,;.

. (To add ToWS;” place cursor outside of the end of a'row arid. ks enter.)

SECTION A anesota Transfar Currlculum-GeneraI Educatlon '

College (sending) S L L Umvers:ty (recelv _g) :
; ‘ B ) : Iy Cradts - | T Equivs
course preﬁx, number and name - Goal(s)’ Creclits - course preﬁx, number and name | Goal(s)!- A ub -
. - - pplled | Way .
o Mlnnesola Transfer, Cumculum “General Education - - o L
Behavloral Sclence Course : 1 -
*Recommended PSYC 101 General 3 P5Y 113 General Fsychology 5 3 Equly
Paychology ) i
Mathamatics Course 3 4 3
¥Recormnmended MATH 102 Coliege Algebra MATH 127 Coffege Algebra Equiv
Communications Course 3 1 3
*Recommended ENGL 101 Composition . ENGL 101 English Composition Equiv
ECON 201 Principles of Microgconomics I 3 ECON 202 Microsconomics 5 3 Equiv
| 5PCM 101 Fundamentals of Speech 3 COMM 100 Speech Communication 1 3 Equiv
‘MnTC/General Education Tetal.| 15 o R

Spet:lal Notes, lf any: * This course is recommended because it fus r‘ lls a requlrement of the L!beral Arts & Sciences Curriculum (lASC) or the
Project Management major.

SECTION B MaJor, Emphasrs, Restﬂcted and. Unrestricted Electives or Other

) [pre-requlsue courses, requl:ed cofe conrses, rcqurred courses In an emphasns or-électives {ragtricted or general) withm the major) Restricied

MnTC goal areas transfer to the receiving MnSCU college/univer5|ty according to the goal areas designated by the sending
college/university
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MKTG 270 Prln‘of Marketlng

CIS 125 Adv Computer Apps {3), -BSA 230 Quickbooks (1)

US 120 'Prlncmles of Mar etlhg 3 3

ACCT 211 Principles of Accounting I1* (Recommended) OR 3 ACCT 230 Principles of AccountingI OR 3 Equiv
BUS 236 Financial Management Elective

BUS 230 Management Policy 3 MGMT 260 Principles of Management 3 Equiv
CIS 105 Computer Software Applications 3 (CI;Ie?:tilv[g Computer Concepts & Applications 3 Equiv
BUS 160 Principles of Selling 3

BUS 122 Business Relaticnships 3

BUS 150 Advertising 3

BUS 140 Business Law 3

BUS 244 Internaticnal Business 3 Elective 33

BUS 210 Small Business Development 3

BUS 162 Retailing 3

BUS 220 Personal Finance 3

BUS 238 Business Innovation 3

Elective 6

-BUS 101 Intro to Business (3), -ACCT 210 Principles of

Accounting I (3), BSA 232 Social Media Mktg OR 16 Not Applicable 0

-BUS 235 or BUS 240 Internshm (6)

MnTC/ Gen Ed remalnmg.credlts to complete LASC*

MATH 234 Probability & Statistics (Goal 4}

QM 380 Methods Improvements

OiM 395 Computer Applications for Technologists

OM 470 Purchasing & Sourcing Management

| OM 483 Cost Analysis

OM 482 Quality Planning & Implementation

PMGT 300 Project Management & Scheduling

PMGT 301 Customer Relationship Mgmt OR
PMGT 433 Dale Carnegie Skills for Success

PMGT 385 Process Leadership

1 PMGT 400 Advanced Project Management, Risk & Liability

PMGT 401 Consulting

MGMT 456 Project Management in Business

PMGT 492 Project Mgmi Capstone

0OM 469 Internship

** MATH 127 Colfege Algebra

** ACCT 230 Principles of. Acmunnng I

May, 2019




[ special Notes_if any; . - - }

2 At least 40 of the reqi.nired_ credits for the baccalaureate degree shall be at the upper-division level, If a lower division course Is
shown as equivalent to an upper division course, check with the university to determine if it will count toward the 40 required
crediss of upper division.
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